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OUR PLAIN GRAPHIC BANDS HAVE BEEN SPECIALLY CREATED FOR BOND STREET, 
AND SHOULD ALWAYS BE REPRODUCED FROM THE MASTER DIGITAL ARTWORK, 
NEVER REDRAWN OR RECREATED. 

4 . 4  U s i n g  t h e  p l a i n  g r a p h i c  b a n d s

REFLECTING THE BAND

USING SECTIONS OF THE BAND

HORIZONTAL FORMAT

PORTRAIT FORMAT

WHEN TO USE THE PLAIN BANDS
Use the plain graphic bands on any 
corporate, advertising or marketing material 
where a single sector is not defi ned. 

HOW THE PLAIN BANDS MAY BE USED
The plain bands may be cropped, scaled 
and refl ected as required. When suitable, 
they may also be used in a portrait format. 
Use the above examples as a guide only. 

ALIGNMENT
The alignment of the plain bands is fl exible 
and may appear in any position on a page. 
When using horizontally, the left and right 
hand edges must bleed off  the page. 
Alternatively, if using portrait, the top and 
bottom edges must bleed. Use the above 
examples as a guide only. 
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The design examples shown are a guide 
to ensure a consistent approach to the 
Bond Street brand.

7 . 6  W e b s i t e
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